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ignition, Switch to Form Partnership for South Africa

International agencies to combine service offerings for upcoming major events

ATLANTA and JOHANNESBURG, South Africa, 15 July 2008 — International experiential
marketing agency ignition has entered into an agreement with global branding consultancy The
Switch Group to create a marketing partnership that will combine strategic development, creative
direction and event execution from both agencies. The new venture, named ignition Switch, will
focus on upcoming marketing opportunities in South Africa and the region, initially looking at the 2010

FIFA World Cup and associated projects.

Larry Shiller, managing partner of Switch, says this exciting partnership is a natural extension of his
agency’s commitment to sports branding in South Africa. “Our passion for sport is a critical part of
who we are as South Africans, and as Switch. It is something we have consistently incorporated into
our branding work for Orlando Pirates, Springbok rugby, the Confederations Cup and, most recently,
the 2010 FIFA World Cup. Our partnership with ignition will serve to further touch and inspire current

and future generations of fans starting with the run-up to and throughout the 2010 event.”

ignition’s president, Mike Hersom, sees this partnership as a natural extension of his vision for the
agency. “Atignition we are focused on creating marketing solutions that make a positive difference in
the real world. Our global sport experience includes six Olympic Torch Relays, working with
Vodafone on their sponsorship of the Ferrari and McLaren F1 teams, numerous NASCAR and Indy
Racing League marketing programs and the only agency to take the real FIFA World Cup Trophy
around the world in 2006 with Coca-Cola. Joining forces with an agency like Switch will allow us to

bring a truly holistic integration of marketing communications to South Africa.”

Shiller concurs. “Over the last 10 years we have had a rewarding relationship with ignition, having
worked with them on a number of projects, culminating with the 2004 Olympic Torch Relay for The
Coca-Cola Company. The 2010 FIFA World Cup presents a unique proposition for South Africa to
showcase itself to the marketing community. | know that the powerful synergy between our agencies
will have a positive impact on the experiential projects that we will undertake for brands in this
region.”
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The two agencies have been in discussions for several months, initially looking to address the
challenge of bringing the spectacle of the 2010 FIFA World Cup to the people of Southern Africa. The
ensuing new partnership will provide a compelling proposition for clients by combining the focused,
one-to-one communication of experiential marketing with the breadth of solid visual branding and
design. The primary service offered as a result of this combined expertise will be fully integrated

marketing communication program that can deliver real world, measurable results for brands.
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About ignition

With more than 100 employees in seven offices worldwide, ignition is a leader in the experiential marketing
industry. For more than 10 years, we have created powerful experiential marketing programs for clients all over
the world. Our efforts help raise awareness for important causes and deliver messaging for many of the most
well-known brands on the planet by combining creativity with strategic reality to deliver measurable results. For
more information, please go to www.ignition-inc.com to learn more about our award-winning marketing
programs. ignition...it all starts here.

About The Switch Group

A multi-disciplinary brand consultancy, Switch offers its clients strategically complete design solutions, spanning
branding and design, interior architectural design, advertising and digital design. Switch strikes a balance
between intuition and logic, creativity and strategy. As “creator, nurturer and custodian” of its clients’ brands,
Switch is dedicated to building meaningful and beneficial relationships with its clients their brands and ultimately
the consumer, adding real value and empowering their brands. For more information visit
www.switchdesign.com.
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